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VIRTUOSO FINDS THE PERFECT MATCH 
FOR VALENTINE’S DAY…AND BEYOND
Virtuoso Travel Advisors Create Vacation Dreams – For Couples and Singletons Alike
NEW YORK, NY (February 11, 2009) –  This Valentine’s Day, leading travel network, Virtuoso, is playing matchmaker.  In fact, well beyond Valentines Day, consumers can find their ideal match with a knowledgeable travel advisor to fulfill their vacation wishes, ensuring they enjoy memorable getaways long after the candy hearts and roses are gone.  With dreams of shiny objects and pricey goods on the decline, today’s consumers are yearning to create lasting memories through once-in-a-lifetime experiences, either alone or with the ones they love.  This year’s must-have Valentine’s gift is an increased “Return on Life™,” and Virtuoso’s travel advisors from more than 300 member agencies worldwide can deliver this promise by creating everything from a sublime sojourn for couples, to a solo escapade in the “City of Lights.” Through Virtuoso, travelers can find the perfect match for whatever their hearts’ desire.
Coupled travelers can take advantage of exclusive Virtuoso packages in Napa Valley and Yucatán, Mexico, while their unattached counterparts enjoy the single life with a spiritual journey in the Arizona Catalina Mountains.  With exceptional values now available at these sought-after locations, planning an unforgettable vacation is only a phone call away.  To be placed in contact with a Virtuoso member travel advisor, consumers can call 800-401-4274 or complete their profile via the organization’s “VIRTUOSO LIFE Travel Dreams Sweepstakes” and click to have an advisor follow-up with them directly.  Any savvy traveler – attached or flying solo – will say “I do” to the following romance packages:  
Wine Country Retreat:  Nestled among 27 acres of seemingly endless rows of grape vines, unspoiled farmland and scenic apple orchards, The Carneros Inn provides an intimate atmosphere that is reminiscent of its unique surroundings. The Inn offers casually elegant individual cottages set amid landscaped courtyards allowing for optimal privacy and seclusion.  Exclusive for Virtuoso guests: 
“The Good Life” package includes: 
· Two discounted nights in Cottage or Suite accommodations
· Welcome bottle of Domaine Carneros and handmade chocolates 

· Breakfast for two daily at The Boon Fly Café, The Hilltop Dining Room, Cottage Dining, or FARM brunch 

· Dinner for two at FARM Restaurant 

· Two 60-minute warm goat butter massages 

· Two VIP tasting passes to The Vintner’s Collective tasting room
Available through March 31, 2009, Virtuoso rates start from $1,507 per package.
Intimate Mexican Moments: Virtuoso guests can stay four nights and pay for only three at Yucatán, Mexico’s Hacienda Xcanatun. This private, 18-suite boutique hotel is carved out of one of the Yucatán’s largest sisal plantations on the outskirts of Merida. The hotel’s buildings have a neoclassical look and each suite is individuality decorated with hand carved furnishings, antiques, thick stone walls, beamed ceilings, and on each private veranda a hand woven Yucatecan hammock. Exclusive for Virtuoso guests:
“The Value-Laden Winter Escape” package includes: 

· One complimentary night, when three are booked 

· Welcome cocktails 

· Daily full Xcanatun breakfast 

· Free Wi-Fi 

· Airport transfer to hacienda 

· Homemade cookies at turndown

Package valid through the end of 2009; Virtuoso rates start from $250 per room, per night. 

The Singleton’s Fashion Fete: Luxury themed travel provider EuroPanache is offering Virtuoso clients an exclusive four-day shopping-and fashion-themed escape to Paris, perfect for the solo traveler.  Enjoy the services of a personal fashion coach and VIP access to world-renowned fashion houses and boutiques.  This deluxe package will help guests attain that unique Parisian chic, while refining and updating their personal image and style. Exclusive for Virtuoso guests:
“The Women’s Fashion Break” package includes: 

· Two nights’ accommodations with daily breakfast in a fabulous Parisian chateau-hotel

· Welcome drink and VIP package 
· Personal fashion consultant 
· Chauffeur driven car to/from all fashion venues and events 
· Massage and treatments in leading Paris spa 
· Hair and skin care makeover sessions 
· Private airport transfers VIP card providing a discount and VIP welcome/private showings in many fashion establishments 
· Fashion shopping tour
Package valid through the end of 2009, Virtuoso rates start from €2,575 (approximately $3,341) per person for a 4-day excursion.
Desert Walk & Epicurean Adventure:  Unwind at the base of the stunning Santa Catalina Mountains in Arizona.  Miraval Tucson’s 400 acres of lush Sonoran Desert creates an inspiring backdrop that is warm and welcoming any time of year.  Innovative challenge programs, such as The Equine Experience™, allows guests to face personal goals and issues through horse therapy. Similarly, a vibrant array of programs, classes, cuisine and spa services help individuals learn new ways to live and feel better. Exclusive for Virtuoso guests:
The Miraval Bliss package includes: 
· Three gourmet meals daily, unlimited snacks, evening hors d’oeuvres an non alcoholic beverages
· Complimentary Organic Wine tasting alfresco
· Daily cooking demonstrations

· Refreshing Sunset Sensory Hikes

· Afternoon ‘Art Walks’ taking in the ever-changing art at Miraval

· Complete use of resort facilities 

· One spa service or one round of golf per person, per night of stay (up to $125 credit pppn)
· Complimentary Virtuoso Miraval Unwind Basket
Package valid for stays through June 30th, 2009; Virtuoso rates start at $399 (non-inclusive of taxes and resort amenities fees) per person, per night, based on single or double occupancy.  Blackout dates apply.                                                                    
About Virtuoso
Virtuoso® is the industry’s leading luxury travel network.  This by-invitation-only organization comprises over 300 agencies with more than 6,000 elite travel specialists in 22 countries in North and South America, the Caribbean, Australia and New Zealand, as well as over 1,000 of the world’s best travel providers and premier destinations.  The network’s member agencies generate over $5.1 billion annually in travel sales, making the group the most powerful in the luxury travel segment.  Their relationships with the finest travel companies provide the network’s affluent clientele with exclusive amenities, rare experiences and privileged access. Virtuoso is the exclusive network of travel services and benefits provided by MasterCard® for participating World Elite MasterCard® programs. 
Virtuoso has launched a new consumer campaign, ‘Return on Life™’, celebrating the idea that today, a rich life is not measured by personal possessions, but by time well-spent with loved ones on journeys to new destinations and the memories created by these experiences. The campaign reflects the travel patterns Virtuoso has seen with the network’s clientele of high-income households, which indicates a shift in consumer motivation and expectations regarding travel. This shift is consistent with recent trend reports that show consumers are still collecting life experiences, most notably in the way of travel, even as their appetite for acquiring luxury goods slows.  For more information, please visit www.virtuoso.com. 
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